
This research aims to identify the relationship of strategic thinking with its dimensions 

represented by (systematic thinking, Thinking in Time, Intelligent Thinking, strategic intent, 

Hypothesis Driven), with Innovation capabilities with their dimensions represented by 

(Product Innovation Capability, Service Innovation Capability, Process Innovation Capability, 

Marketing Innovation Capability), Where this research was applied in a sample of (20) 

private banks, The sample included the administrative leaders represented by directors, 

assistants and heads of departments, which numbered (120) people, Where the researchers 

relied on the descriptive analytical method Being the appropriate approach to the nature of 

the research variables, The questionnaire was used as a main tool for data acquisition, and 

the hypotheses were tested using the program (Spss) By employing a number of appropriate 

statistical methods, A set of conclusions has been reached, the most important of which are: 

The existence of a correlation relationship between the variables of the current research on 

an individual and overall level, which indicates the importance of the study variables in the 

studied banks. 


